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{5_‘.'.:"] Where Soundbuzz fits

Established in 1999, Soundbuzz has pioneered the development of the
online and mobile cfigital music distribution business in Asia.

Soundbuzz is the only pan-Asian digital content aggregator, distributor
and service provider.

Enables consumers to legally buy music online and through WAP sites.
Holds licensing agreements with EMI, Warner, Sony BMG, Universal as
well as over 60 domestic record labels in ma_rl’(ets across the region along
with all major and key publishers who hold ringtone rights.

Specialist licensing staff in major markets deal direct with local copyright
owners.

Provides services in 13 markets.
Proprietary online and mobile platform that includes a regional digital

rights management clearing house and delivery system as well as
experience with micro payments.
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