Cost-Effective Market Research
The WIPO Experience

John Tarpey, Acting Director

Communications and Public Outreach
Division
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Outreach Goals

>> Promote IP as a tool for development;

>> Encourage creativity and innovation;
>> |ncrease awareness and use of IP system;

>> Promote respect for IP rights.
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Outreach Audiences

>> Government officials and policy makers;
>> stakeholder groups,
>> creators and innovators;

>> children and young people
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Outreach Tools

The WIPL] Guide
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Research Objectives

>> |ncrease understanding of audiences’
awareness and needs.

>> Improve quality and relevance of existing
outreach products and services.

>> Determine demand and content for new
outreach products and services.
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Types of Research

>> Surveys

>> |nterviews

>> Focus Groups
>> Databases

>> Bi-Polar opinions
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Surveys

WIPO Magazine & |IP Outreach

IP DUTREACH SURVEY
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Interviews
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Focus Group

>> Objectives
>> Methodology

>> | essons learned
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Databases

|IP-related studies & outreach campaigns

>> objectives
>> contents

>> use

www.wipo.int/ip-outreach
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Bi-Polar Views

>> Benefits and opportunities

>> “The Arts and Copyright”
experience
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Future WIPO Outreach Services

>> Case studies
>> List of contacts

>> Partnerships
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For further information:
outreach@wipo.int
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