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Survey on Public Awareness of 
Protection of IPRs - objectives

� Carried out since 1999.  A research consultancy firm 
will be commissioned to conduct the survey

� To examine current level of public awareness of 
protection of intellectual property rights 

� To benchmark the IPD�s work on public education on 
intellectual property 

� To compare changing patterns of public attitudes 
toward IP rights over the past years

� Provide valuable information to revise and 
formulate coming series of promotion and 
educational programmes



Methodology

� Research method: telephone interview

� Target:

� age 15 or above

� sampling method: random sampling

� Sample size: at least 1,000 successful cases

� Sampling error: usually at 95% confidence level

� Types of questions in the questionnaire: behavioural, 
attitudinal and classification questions 

� Response rate after successfully contacted: 50-60% 
over the years

� Data weighted by age-sex distribution (provided by 
Census & Statistics Department)



Insights from Survey Findings

Scenario 1:
Knowledge/Awareness Level of IPRs

(Spontaneous mention)

The percentage of respondents who know that IP 
includes copyright, patents, trademarks and 
registered designs had been increased from 

50.6% in 1999 to 61.2% in 2002

(The sum of percentage may over 100% as respondents  
could give multiple answers)



Insights from Survey Findings

Strategies for raising the IP awareness 
during the years 2003-2004:

� Production and broadcast of Announcements 
in Public Interest (APIs)/mini-segments 
through television and other electronic media 
on public transport

� Put more effort in organising focus group 
campaigns, especially target to youth: web-
based teaching kit, comics and IP road shows 
at tertiary institutions



Mini-segments on �Making Intellectual 
Property Your Business �

� A total of 8 
episodes  

� Each episode 
introduces different 
aspects of IP, 
including trademark, 
patent, design and 
copyright



Web-based Teaching Kit 
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Comic Series on Intellectual Property

Poster

Comic Series



Road Shows in Tertiary Institutions



Scenario 1: Results of Survey 
Findings

Knowledge/Awareness Level of IPRs
(Spontaneous mention)

The percentage of respondents who know 
that IP includes copyright, patents, 
trademarks and registered designs had 
been increased from 
61.2% in 2002 to 84.9% in 2005

(The sum of percentage may over 100% as 
respondents could give multiple answers)



Insights from Survey FindingsInsights from Survey Findings

Scenario 2:

Frequency of downloading the unauthorised copyright work 
and sharing with friends on the Internet

� 10% of respondents in 2004 admitted that they often or sometimes
shared the files with their friends

Strategies for tackling the Internet piracy issues for the years
2005-2007:

� Add questions on Internet usage and file-sharing behaviour on the 
Internet to reflect social trend 

� Production of two TV Announcements in the Public Interest (APIs)
� Launching an Anti-Internet Piracy Campaign



TV API on TV API on ““ Mission to Stop PiracyMission to Stop Piracy ””

A new TV Announcement 
in the Public Interest has 
been launched by IPD in 
Hong Kong on 18 
November 2005.  

The API features Arnold 
Schwarzenegger, the 
Governor of the State of 
California, USA and movie 
star Jackie Chan.



New TV APIs on New TV APIs on ““ IPR ProtectionIPR Protection ””



New TV APIs on New TV APIs on ““ AntiAnti --Internet PiracyInternet Piracy ””



Radio Partnership Programmes Radio Partnership Programmes 
–– School Tour during May to Dec 2006School Tour during May to Dec 2006

Arrange singers to visit secondary 
schools to promote the message of anti-
Internet piracy through performing, 
sharing and playing interactive games



Youth Ambassador Scheme Youth Ambassador Scheme ––
cooperated with HK Customscooperated with HK Customs



Promotion on Search EnginesPromotion on Search Engines

IPD Ad will be shown.  
Hyperlink to Comic Series

Users search on “online game”



Scenario 2 Scenario 2 -- Results of Recent FindingsResults of Recent Findings

The frequency of infringing copyright on the Intern et

� 1.7% of respondents in 2007 compared with 10% of 
respondents in 2004 admitted that they often or 
sometimes shared the files with their friends

Whether visiting websites/newsgroup and 
downloading copyright works and uploading them to 
the Internet for sharing purpose is an IP 
infringement

� 85.2% of respondents in 2007 compared with 
79.4% of respondents in  2004 said YES



Insights from Survey FindingsInsights from Survey Findings

Scenario 3:

Ask whether copying licensed software from 
his office and bringing it home for use has 
infringed the IP rights

1999 : 61%
2002 : 71%    
2005 : 75%



Business Software Awareness Business Software Awareness 
CampaignCampaign

API on software protection           
and anti-piracy for the public

“Right –click” Campaign co-
organised with Business 
Software Alliance
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Insights from Survey FindingsInsights from Survey Findings

Scenario 4:

The most effective way(s) to 
gather information from the 
IPD (Spontaneous mention) 
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7.15.64.43.9----MTR / Bus advertisement

6.88.28.27.26.25.64.54.3Internet Website

10.911.111.914.85.14.53.32.8School

24.223.923.319.418.521.92130Newspaper / Magazine

18.827.630.219.915.914.312.713.3Radio

8379.680.37271.564.661.665.5TV

20072005200420032002200120001999
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ConclusionsConclusions
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� how far we achieve the objectives of public education 

programmes

� what are the most effective channels to disseminate 

IPR messages to the general public

� how to refine our education programmes and 

concentrate our resources cost-effectively
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�You are not allowed to…” and 
“Encouraging creativity”

ConclusionsConclusionsConclusions
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